
QUICK GUIDE FOR 
POSTERS 

Text size: 
The text has to be legible from 1.5 metres away so 
the font size has to be large enough. Also, large 
enough line spacing makes the text easier to read. 
 

•  Titles: Arial Narrow 70-100pt 

•  Body text: Times New Roman (or similar), at 
least 30pt (default 44pt). Large enough line 
spacing (default 60pt) 

•  Authors:  Arial Narrow 40-60pt 

•  Departments: Arial Narrow 30-40pt 
•  Caption: 24-32pt 
 
 
 Using Images:  
Make sure that you have the right to use the image. Images 
downloaded from the internet are usually protected by 
copyright. Images can be searched, for example, with the 
Creative Commons licence. 
 
When enlarging or shrinking images, make sure that the 
proportion remains the same so that the images are not 
distorted. Resize the image by pressing the shift button and 
dragging from the corner. 
 

Image quality:  
The resolution of the image should be 200–300dpi. The 
resolution of photos downloaded from the internet is usually 
72dpi, and therefore the image will be blurry when printed.  

Colours:  
The theme contains the faculty colours of the University 
and Aqua colour that can be used as a general 
highlighter. 

QR code: 
Make a QR code (e.g. www.goqr.me) and 
download the code as a png image file that is large 
enough. 

Logos:  
The logo of the University of Turku is added first. More 
information on the logo and its use: https://intranet.utu.fi/
index/logo-eng 

These instructions are not visible in the final 
version. 

Templates (layout): 
First, choose a template for the poster from the available 
slides. Next, choose the most suitable template from 
Layout that offers different kinds of options for columns and 
text fields. You can edit the size and number of the text 
fields. 
 

Background photo/elements 
You can choose between the University's bubbles and the 

UTUGS hexagon. You can set or delete the background 
element on the master slide. 
 
 

Saving the Poster  
in pdf format: 
The size of the poster can be modified by clicking File -> 

Page Setup. The size A0 of the University's poster 
template has been set as default: width 118.91cm and 
height 84.9cm. 
 
 

Typical poster structure: 
•  Title 
•  Authors, names 
•  University and Department 
•  Introduction 
•  Aim 
•  Materials and Methods 
•  Results 
•  Conclusions 
•  References 
•  Acknowledgements 
 
 
 
 

Educational positionality entails that 
individual’s relative position  
in the labour market queue, which is 
affected by education and other 
background characteristics, becomes a 
more important indicator of 
employability than her/his absolute 
educational credentials. However, 
only a few empirical studies have 
striven to study this topic and develop 
methods that capture such 
positionality and its role in mediating 
social inequalities in large scale 
samples. Education as a positional 
good is highly contextual and 
therefore, we need research that 
focuses on the particularities of one 
national system of higher education at 
a definite time period.  
The study uses survey and register-
based data-set and quantitative 
methods. 
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HIGHER EDUCATION GRADUATES’ 
EMPLOYABILITY AND SOCIAL POSITIONING 

IN THE LABOUR MARKET (2018 – 2022) 

This study will explore higher 
education graduates’ employability as 
a relational and socially mediated 
process. It will take into account the 
supply and demand of graduates, and 
positional competition inherent in 
graduate labour market. These main 
objectives are:   
1: To provide an in-depth 
investigation of HE graduates’ social 
positioning in the labour market by 
examining the level of a degree 
(Bachelor’s/Master’s), institutional 
setting (research university/university 
of applied sciences), disciplinary 
fields, and the location of the 
institution (Eastern/Western Finland) 
and their contributions to the relative 
value of graduate employability.   
2: To formulate a contextualized, 
cross-sectional and longitudinal 
account of how the positionality of 
education and employability 
delineates employment prospects and 
graduates’ labour market trajectories.   
3: To provide an elaborated analysis 
of how gender, social class and age 
contribute to and intersect with 
graduate employability. 
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Sub-study 1: Analysis of the relative 
value of education and social 
selectiveness in graduate employability 

We know little about the longitudinal 
processes of employability and the 
tensions and conflicts that graduates 
encounter on this path. How do 
graduates navigate in the competitive 
labour market? How do they interpret, 
negotiate and manage employability 
and labour market trajectories 
including transitions and mobility? 
How positionality influences 
graduates’ self-perceptions of 
employability and their labour market 
trajectories? What kinds of work 
identities and related abilities are 
constructed and negotiated? How do 
graduates interpret and negotiate 
social differences (e.g. age, gender, 
social class) in relation to 
employability?  The study draws on 
qualitative follow-up interviews and 
narrative-discursive methods. 

Sub-study 2. Contextualized and 
longitudinal analysis of HE graduates’ 
employability and career trajectories 
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